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Objective:

« Enable student to know the basic concepts, priesj@nd techniques of research
e Students will be able to select appropriate metlomides for use of Research.

» Student Acquire basic skills in the analysis artdrppretation of research data.

» Students will be able to identify and critique elgs based on different research methods.

e Students will be able to write an effect reseandppsal/Report

Research Methodol ogy
1.1. Meaning, nature and practical importance séaech in commerce&anagement (05)
1.2. Scope of research

1.3. The research process
1.4. The Research proposal
1.5. Ethics in research
1.6. Literature Survey
2. Research Design (08)
2.1. Meaning & Need for Research Design
2.2. Feature of Good Research Design
2.3. Types of Research Design : Exploratory/ Foativg, Descriptive/ Diagnostic &
Hypothesis Testing/Experimental Research design

2.4. Validity & Reliability In Research
3. Sampling Terminology (05)
3.1. Sampling Terminology, Steps in Sampling Design, Criterion of selecting sampling procedure
3.2. Sampling Methods
3.2.1.Probability Sampling: Simple random, Systematic, Stratified, Cluster, Area, Multi-
stage, Proportional, Sequential sampling.

3.2.2.Non-probability Sampling: Convenience, Quota, Snowball, Judgment
4. Data Collection (12)
4.1. Data Collection
4.1.1.Types & Sources of Data: Primary & Secondary
4.1.2.Methods of Data Collection: Observation, Interview, Questionnaire, Schedule & Survey Method
4.1.3.Guidelines for Constructing Questionnaire/ Schedule, Choice of Questions
4.2. Measurement & Scaling Technique




4.2.1.Tests of Sound Measurement: Validity, Reliability, Practicality
4.2.2.Scaling: Meaning, Classification bases.
4.2.3.Scaling Techniques: Rating Scales, Ranking Scales.
5. Data Analysis
5.1 Correlation Analysis
5.2 Regression

5.3 ANOVA
5.4 Statistical Test : t & z test (06)
6. Testing of Hypotheses (07)

6.1. Hypothesis: Meaning, Sources, Importance & Types of Hypothesis
6.2. Criterion of Good Hypothesis

6.3. Procedure for Hypotheses Testing

6.4. Flow Diagram for Hypotheses Testing

6.5. Level of Significance

7. Interpretation & Report Writing (05
7.1. Interpretation: Meaning, Techniques, Precautions
7.2. Organisation Report Writing
7.2.1.Writing a good report, Critical element s of a report,
7.2.2.Steps, Layout of the Research Report
7.2.3.Types of Research Reports
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